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Abstract

We address the relationship between negative news media coverage of Islam and antisemitic attitudes among Muslims
as an indicator of cognitive Islamist radicalization. Conceptually grounded in Social Identity Theory and the concept of
intergroup competitive victimhood, the study investigates the effects of exposure to negative news media coverage of
Muslims and Islam on Muslims living in Germany (N=96). While exposure to negative news does not increase Muslims’
perceptions of discrimination, it does strengthen the association between perceived discrimination and antisemitic
attitudes. The findings indicate that this problematic link can be mitigated by news media literacy, highlighting the
importance of such literacy as a resource to protect members of religious minorities from the negative effects caused
by exposure to negative news portrayals of their religion. Explanations for these findings are discussed.
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Introduction unsurprising that Muslims perceive negative news
coverage of Islam as inherently hostile toward them-
selves. Moreover, they often interpret such coverage
as reflecting and reinforcing the public’s negative

Members of religious minorities, such as Muslims
and Jews living in Western countries, often perceive
themselves to be discriminated against by the main-
stream society (Heeren & Zick, 2014; Schmuck et
al., 2017; Verkuyten, 2018). To some extent, these
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image of and hostility toward their religion (Baugut
& Neumann, 2020a; Baugut & Scherr, 2022).

The proportion of Muslims in Germany’s total pop-
ulation is approximately 6%—7%, with the Turkish
community constituting the largest subgroup (Pfiindel
et al., 2021). This group is often subject to influence
attempts by the Turkish government. Consequently,
German Muslims face challenges in developing a dual
identity (Martinovi¢ & Verkuyten, 2014), particularly
as they continue to experience discrimination in a
country where right-wing movements have gained con-
siderable support in recent years (Doerr, 2021; Pickel &
Yendell, 2022). Importantly, negative media coverage
of Islam and presumed hostile media effects on the
mainstream society may even contribute to an individ-
ual’s Islamist radicalization (Baugut & Neumann,
2020b; Neumann & Baugut, 2023), reinforced by per-
ceived discrimination and social identity threats
(Saleem & Ramasubramanian, 2019). Radicalization,
in turn, is best understood as a process defined by cog-
nitions, emotions, or behaviors (Borum, 2011).
Radicalizing ingroup members might therefore show
negative attitudes and hatred toward outgroup mem-
bers or avoid having contact with them (Borum, 2011).

Importantly, previous research has mainly focused
on the media’s influence on risk factors for radicali-
zation, including perceptions of discrimination
(Choudhury et al., 2006; Schmuck et al., 2017).
However, one indicator of Islamist radicalization has
been widely neglected (Kressel & Kressel, 2016):
antisemitic attitudes (see also Tibi, 2012). Survey
data from around the globe show that antisemitism is
extremely prevalent in many parts of the Muslim
world (Tausch, 2018). For instance, international sur-
veys (e.g. World Values Survey) and the Anti-
Defamation League (n.d.) have shown that about half
of all Muslims hold antisemitic attitudes and object to
Jewish neighbors (Tausch, 2018). It therefore comes
as no surprise that radicalizing Muslims show antise-
mitic attitudes to a large extent.

In Germany, hostility toward the Jewish commu-
nity, comprising approximately 100,000 individuals,
is among the strongest in Europe (German Ministry
of State, n.d.). This is a particularly sensitive issue in
Germany (Baugut, 2022). Given the country’s Nazi
history, including the Holocaust, the protection of
Israel is often regarded as a “reason of state” (i.e.

“Staatsrdson”). As a result, heated debates frequently
arise due to a lack of consensus on whether the fight
against antisemitism—and consequently, the protec-
tion of the Jewish community—should also include
the condemnation of certain forms of criticism of
Israel (Whittle, 2024). Compared to the United
States, antisemitism among Muslims is more preva-
lent in Germany (Cohen, 2022). According to a 2019
international survey conducted by the Anti-
Defamation League (n.d.), 49% of Muslims in
Germany exhibited antisemitic attitudes—a preva-
lence similar to that in France (49%), slightly higher
than in Spain (45%) and Italy (43%), but lower than
in the United Kingdom (54%). Thus, Germany’s case
is more typical than exceptional. Both the Jewish and
the Muslim minorities in Germany share experiences
of discrimination, both in real-life contexts and in
news media coverage, which is often marked by ste-
reotypes (e.g. Baugut, 2022; Baugut & Scherr, 2022;
Heeren & Zick, 2014; Woodbury, 2003). Despite this
shared experience, significant tensions exist between
the two communities, exacerbated in particular by the
Israeli—Palestinian conflict (Becker, 2023).

Against this background, this article tackles two
important research gaps: First, we aim to shed light on
whether negative media coverage of Islam can con-
tribute to antisemitic attitudes as an indicator of
Islamist radicalization. Our goal is to extend the
knowledge of the range of problematic media effects
elicited by negatively stereotyped news media cover-
age of Muslims and Islam. We therefore also examine
the responsibility that journalists have in multicultural
societies with regard to sustained intergroup conflicts.
Second, we ask how perceptions of being discrimi-
nated against—a risk factor for radicalization
(Emmelkamp et al., 2020; Frounfelker et al., 2019)—
can be prevented from leading to antisemitic radicali-
zation. To this end, we will examine whether
individuals’ news media literacy (e.g. Potter, 2020) has
the potential to prevent such radicalizing effects from
exposure to negative news media coverage of Islam.

Importantly, radicalizing individuals tend to per-
ceive both the news media and journalists as a politi-
cal enemy seeking to destroy Islam (Baugut &
Neuman, 2020a; Neumann & Baugut, 2023), and
therefore knowledge about how journalists work, as
well as insights into the media logic, could prevent
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them from believing that negative news media cover-
age of Islam is reflective of a deliberate journalistic
struggle with their religion. Should Muslims attribute
the negative media coverage of Islam (and its pre-
sumed influence) to structural factors that drive news
media production and media logic, rather than to
Islamophobia among journalists, negative media cov-
erage of Islam could in fact produce less severe effects
among Muslims. Preventing radicalization requires
studying how media literacy influences perceived dis-
crimination by Muslims and their radicalization in
terms of antisemitic attitudes.

To tackle these two research gaps, we use an
experimental design in which Muslims living in
Germany were exposed to negative news media cov-
erage of Muslims and Islam. We first clarify the
theoretical link between media effects on perceived
discrimination, on one hand, and antisemitic atti-
tudes among Muslims, on the other hand. We then
elaborate on our argument that media literacy may
prevent Muslims from demonstrating antisemitic
attitudes as a consequence of perceptions of being
discriminated against.

Effects of negative media coverage of
Islam on Muslims

A large body of research on the media coverage of
Islam demonstrates that Muslims in Western countries
are typically portrayed in negative contexts such as ter-
rorism (Ahmed & Matthes, 2017). Negative stereo-
types, for example, in news that does not clearly
distinguish Muslims from Islamists can affect Muslims
in at least two ways. First, members of mainstream
society were found to consciously or unconsciously
adopt the media’s image of Muslims, demonstrating
Islamophobic attitudes (e.g. Kaskeleviciute et al.,
2024; von Sikorski et al., 2021). Second, negative
media coverage of Islam may directly affect Muslims
(Saleem & Ramasubramanian, 2019; Saleem et al.,
2019; Neumann & Baugut, 2023). Both direct and
indirect media effects may contribute to individual dis-
crimination and rejection, on one hand, but also to col-
lective/group deprivation, on the other hand (Taylor et
al., 1990, 1994).

To understand the media’s potential impact, the
concept of Social Identity (Tajfel & Turner, 1979) is

helpful. Social identity was originally defined as
“the individual’s knowledge that he belongs to cer-
tain social groups together with some emotional and
value significance to him of this group membership”
(Tajfel, 1972, p. 292). To establish positive self-
esteem, individuals tend to perceive their ingroup as
being positively distinct from their outgroup (Tajfel
& Turner, 1979). Thus, if individuals perceive their
person or the group that shapes their social identity
to be devalued, perceptions of social identity threat
may occur (Major & O’Brien, 2005; Saleem et al.,
2019). Perceptions of discrimination and social iden-
tity threat may have severe consequences.

Perceived discrimination and radicalization
as outgroup devaluation

Numerous studies have demonstrated that perceptions
of being discriminated against by the mainstream soci-
ety can be considered a risk factor for radicalization
(Emmelkamp et al., 2020; Frounfelker et al., 2019).
For example, perceived discrimination and injustice
were found to be associated with group-based anger
(Obaidi et al., 2018), fundamentalist beliefs (Aydin et
al., 2010), the avoidance of interactions with majority-
group members (Saleem & Ramasubramanian, 2019),
and more positive attitudes toward a violent defense of
the minority ingroup (Tsfati & Cohen, 2005; van
Bergen et al., 2015; for an overview, see Verkuyten,
2018). Despite the large body of research on the conse-
quences of discrimination against minorities, there are
far fewer studies that investigate the relationship
between individual perceptions of being discriminated
against and antisemitic attitudes.

According to the Rejection-Identification Model
(Branscombe et al., 1999), as a consequence of feel-
ing rejected, a feeling possibly elicited by news
media coverage, individuals may increase their iden-
tification with their ingroup, claiming superiority for
their ingroup over an outgroup (Baugut & Neumann,
2020a; Branscombe et al., 1999). Thus, the need for
individuals to maintain their positive self-esteem in
the face of negatively stereotyped news media cov-
erage of their ingroup could pave the way for radi-
calization processes in the form of devaluing one or
more outgroups. Jews may be perceived as such an
outgroup for discriminated Muslims.
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Explaining Muslims’ devaluation of Jews in
terms of antisemitic attitudes

The concept of intergroup competitive victimhood
(e.g. De Guissmé & Licata, 2017; Noor et al., 2017)
proves particularly valuable useful in understanding
the effects of discrimination against Muslims. It sup-
ports the assumption that Muslims’ perceptions of
being discriminated against may be linked to pro-
cesses of radicalization and the development of hos-
tile attitudes toward Jews, who themselves may also
experience discrimination. Victimhood is defined as
a unique psychological resource over which con-
flicting groups often compete, irrespective of their
roles in the conflict (Noor et al., 2012). Studies of
the competition over victimhood between groups not
directly responsible for each other’s sufferings are
rare but have underlined this phenomenon (Bilewicz
& Stefaniak, 2013; De Guissmé & Licata, 2017).
Muslims have been found to show negative atti-
tudes toward Jews, another religious minority
group, and this could be explained by perceptions of
a lack of societal recognition for ingroup victim-
hood to the benefit of the outgroup (De Guissmé &
Licata, 2017). Thus, Muslims’ negative attitudes
toward Jews would be, to some extent, a conse-
quence of a feeling of victimhood arising from
being Muslim. Most of the theorizing on intergroup
competitive victimhood has focused on intractable
conflicts, such as the Israeli—Palestinian conflict.
However, considerably less evidence is available
for settings where the same minority groups live
together outside of a conflict zone. Victimhood per-
ceptions are elicited by negative news media cover-
age of Islam but also feed off perceptions that
Jewish victimhood is more recognized by the major-
ity society. This is especially true in countries with a
historically grown, reparative responsibility for
Jews and the state of Israel, such as Germany.
However, similar dynamics can be observed within
the Muslim minority in Israel, as well as among
other local Arab, non-Jewish, and Jewish minorities
in Israel and beyond (al-Atawneh & Hatina, 2019).
For instance, Muslims in Israel have been described
as second-class citizens with a disadvantaged status
(Rayan, 2019), navigating an ambivalent societal
role that oscillates between rejection, acceptance,

and collaboration (Ma’Oz, 2011). Moreover, nega-
tive attitudes toward Jews from Muslims living in
Western countries might stem from the Israeli—
Palestinian conflict; Muslims tend to show sympa-
thy for Palestinians, their majority religion being
Islam, whereas the Jews are held responsible for
Israeli politics (e.g. Tapper, 2011).

Since Muslims’ perceived discrimination may
arguably be associated with anti-Jewish attitudes,
the concept of antisemitism, while different, is rele-
vant and therefore deserves attention. The definition
of antisemitism is controversial and blurry, particu-
larly in relation to the point at which criticism of
Israeli politics becomes antisemitism (e.g. Sedley et
al., 2018). A widely accepted definition, the so-
called “working definition of antisemitism,” does
not explicitly mention Israel, defining antisemitism
as “a certain perception of Jews, which may be
expressed as hatred toward Jews. Rhetorical and
physical manifestations of antisemitism are directed
toward Jewish or non-Jewish individuals and/or
their property, toward Jewish community institu-
tions and religious facilities” (IHRA, n.d.). However,
guiding the International Holocaust Remembrance
Alliance, “manifestations might include the target-
ing of the state of Israel, conceived as a Jewish col-
lectivity” (IHRA, n.d.). The so-called “3D test”
states that antisemitism in relation to Israel can be
indicated by (a) Delegitimization of Israel (denying
Israel’s right to exist); (b) Demonization of Israel
(for example, through comparisons of Israel and the
Nazis), and (c) holding Double standards for Israel
(selective criticism of Israel) (Sharansky, 2004). In
contrast to classical antisemitism, which refers to
Jews or the Jewish religion, negative attitudes toward
Israel are conceived of as “new antisemitism” (e.g.
Klug, 2003). While social norms and fears of social
isolation hinder an individual’s expression of classi-
cal antisemitism, “hostility toward Israel may pro-
vide a socially acceptable cover for hostility toward
Jews in general” (Cohen Abady, 2019, p. 283).

In sum, there are several reasons to assume that
Muslims’ perceptions of being discriminated against
are associated with antisemitic attitudes related to
Israel. First, the Rejection-Identification Model
(Branscombe et al., 1999), in line with Social Identity
Theory (Tajfel & Turner, 1979), highlights the
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tendency of deprived Muslims to identify more
strongly with their ingroup, which may be associated
with the devaluation of an outgroup, such as “the
West” (Grewal & Hamid, 2022). Second, the concept
of competitive victimhood (Noor et al., 2012) suggests
that the minority group of German Jews is likely to be
devalued by Muslims, especially given Germany’s
historical legacy, which fosters a high level of public
sensitivity toward the issue of antisemitism (Baugut,
2022). Third, prior research has shown that Muslims
are prone to antisemitism (Anti-Defamation League,
n.d.), with antisemitism related to Israel often serving
as a veil for hostility toward Jews. Taken together, we
advance our core hypothesis:

H1: Exposure to negatively stereotyped media
coverage of Islam elicits antisemitic attitudes
related to Israel.

To elucidate the potential (non-) impact of nega-
tively stereotyped media coverage of Islam on anti-
semitic attitudes among Muslims, H2 refers to the
media’s impact on Muslims’ perceptions of being
discriminated against. We therefore hypothesize:

H2: Exposure to negatively stereotyped media
coverage of Islam elicits perceptions of being dis-
criminated against among Muslims.

The role of news media literacy in
explaining the effects of negative media
coverage of Islam

Given the potential problematic effects of negative
media coverage of Islam, it is important to identify
factors moderating the media’s impact. In this regard,
Muslims’ media literacy seems to be an important fac-
tor, influencing how they explain negative media cov-
erage of Islam to themselves. Following Social
Identity Theory (Tajfel & Turner, 1979), individuals
who perceive themselves to be discriminated against
as a group need to find self-serving explanations for it.
Research on Islamist radicalization has demonstrated
that radicalizing individuals attribute discrimination
to the power of a hostile mainstream media.
Importantly, radical Islamists typically perceive

journalists and the media as deliberately fighting
Islam and thereby fueling hostility against Muslims in
mainstream society (Baugut & Neumann, 2020a,
2020b). It is therefore plausible to assume that the
more Muslims attribute experienced discrimination to
Islamophobic attitudes among journalists, the more
they will perceive themselves to be under attack and
feel an urge to devalue other outgroups to re-establish
their relative self-worth.

However, for Muslims, a self-serving explanation
for perceived discrimination by the mainstream media
also seems plausible: Instead of attributing negative
media coverage about Islam to Islamophobic journal-
ists, Muslims may explain negatively stereotyped
news by a news media logic that is driven by eco-
nomic interests and an audience-oriented focus on
negativity and stereotypes (see Meyen et al., 2014;
Stromback & Esser, 2009). This alternative causal
attribution of discriminative news to media logic
could well redirect Muslims’ hostility toward the
media and away from another religious minority out-
group. Such an explanation is supported by research
showing that negatively stereotyped media coverage
is not limited to Islam but extends to a range of reli-
gious and non-religious groups (Knott et al., 2013;
Zilber & Niven, 2000), suggesting that the media’s
hostility is not exclusively directed toward Muslims.

Furthermore, research on media logic and mediati-
zation shows that the news media act as a collective
institution, independent of politics (Meyen et al.,
2014; Strombéack & Esser, 2009). Awareness of the
media’s autonomy from politics is one part of under-
standing how the media function, that is, of media lit-
eracy. Conversely, radicalized individuals with low
media literacy can be hypothesized to overinterpret the
influence of negative news coverage of Muslims and
Islam as a politically motivated systemic media war
against Islam (Baugut & Neumann, 2020a, 2020b).
For some, such perceptions can, in turn, imply a need
to oppose and to radicalize. Thus, news media literacy
(Ashley et al., 2013; Potter, 2020) can be conceptual-
ized as a factor in preventing radicalization. This
includes an understanding of the norms and practices
of journalistic work, including knowledge of the
forces that typically shape news media content
(Ashley et al.,, 2013). News audiences—including
Muslims—with a higher news media literacy should
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have more knowledge about the motivations of media
producers, should be more aware of the differential
effects of the media on multiple audiences (vs uni-
form media effects), and should be aware of the
incongruencies between reality and “media reality”
(see Primack et al., 2006). Against this background,
we seek to find out whether media literacy may pre-
vent the Muslim audience from feeling discriminated
against when exposed to negative media coverage of
Islam. Similarly, we are interested in exploring
whether media literacy may prevent antisemitic atti-
tudes. We therefore hypothesize:

H3a: News media literacy moderates the effects
of negatively stereotyped media coverage of
Islam on Muslims’ antisemitic attitudes related to
Israel.

H3b: News media literacy moderates the effects
of megatively stereotyped media coverage on
Islam on perceptions of being discriminated
against among Muslims.

Method

Participants and procedure

As part of a larger study, 96 Muslims living in
Germany participated in this online experiment on
December 2 and 3, 2019. In this article, we focus on
Muslims who were randomly assigned to read
either three different news articles containing nega-
tive portrayals of Muslims in Germany or three
articles about drinking water quality (control con-
dition). On average, the individuals were 31 years
old (M=31.0, SD=8.6, range: 18-52 years), 59.4%
were female, 69.5% had a high school or college
degree, and all indicated a closer connection reli-
giously to Islam (e.g. Shiite, Sunnite) than to other
religions. The majority of Muslims in our sample
were born in Germany (74.0%) and all identified
Germany as the focus of their life; 66.7% said they
were German, 29.2% said they were Turkish, and
8.3% held dual nationality. Politically, on a 7-point
scale (1=very left to 7=very right), our sample
seemed slightly left/liberal leaning (M=3.4,
SD=1.3), with their political interest being rather
elevated (M=4.3, SD=1.7; scale from 1=very low

to 7=very high). We did not collect additional
background information and therefore describe our
sample as a heterogeneous non-student sample of
self-identified Muslims in Germany, characterized
by variation across the mentioned background vari-
ables. It is important to emphasize that this sample
is neither representative of the broader Muslim
population residing in Germany nor of the general
German population.

All participants were recruited by a professional
survey company that grants access to individuals of
different ethnicities who have provided their
informed consent to participate in scientific surveys
in exchange for monetary compensation. The sur-
vey company identified Muslim participants through
pre-screening. All participants had been compen-
sated through the panel provider for their time spent
answering the questionnaire (M=18.7 minutes,
Mdn=17.4minutes, SD="7.7minutes). Participants
first answered questions about their personal back-
ground (sociodemographics) and were then exposed
to three different news articles (one after another,
always one at a time in random order). After expo-
sure to the news articles, antisemitic attitudes were
assessed along with questions about the partici-
pants’ lives in Germany (including perceptions of
discrimination) and their understanding of how the
media in Germany function (news media literacy).

The articles used in the study are shown in
Figure 1 and can be obtained from the authors upon
request. The articles were drafted in German using
real news about Muslims in Germany. However,
they were modified to ensure comparability in
terms of length and tone, allowing participants to
read them within the agreed maximum time allo-
cated for the entire survey.

The Muslim-related headlines (from left to right,
top panel in Figure 1) translate as “Islamic Priests
Call for Hatred and Terror in German Mosques,”
“Islamic Values Center Recommends that Muslims
be Beaten in Marital Disputes,” and “An Inconvenient
Truth: Many Muslims Refuse Integration into
German Schools.” The rationale behind choosing
these headlines was to activate cognitive associations
about being part of a racial and ethnic minority (in
relation to the news media) in one group and to com-
pare the answers in that group with those of Muslims
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Figure I.
water quality (bottom panel).
Each participant was exposed to three articles.

who did not receive such a cognitive primer (i.e. the
drinking water control group).

Measures

Perceived discrimination. With a total of 16 state-
ments, we assessed the individual experiences of
Muslims living in Germany that tapped into
perceived discrimination (e.g. Jasinskaja-Lahti et
al., 2009; Saleem & Ramasubramanian, 2019;

Stimulus articles about Muslims living in Germany (top panel) and control group articles about drinking

Schmuck et al., 2017) and assessed the extent to
which the statements were reflective of the partici-
pants’ experiences using a 7-point Likert-type-like
scale (1=does not at all apply to me to 7=fully
applies to me). All items were then subjected to
principal axis factoring (Promax rotation with
k=4, variance explained=62.7%, Kaiser-Mayer-
Olkin=.897, Bartlett’s test p <.001) and yielded a
three-factor structure (see Table 1 for the exact
item wordings of all measures).
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Table I. Item measurement and descriptive statistics.

Perceived discrimination
Please indicate the extent to which the following statements apply to you personally.
(1 =does not at all apply to me; 7 =fully applies to me)
Collective Deprivation 47 1.7 913
I.  Everyday life for Muslims is often more difficult than for people of other religious communities.
2. Muslims have a harder time in Germany because of their religion.
3. Muslims are less accepted in Germany than people of other religious communities are.
4. Many people in Germany have less of a problem publicly denigrating Muslims than they do
people of other religious communities.
5. I notice that Muslims in Germany are discriminated against when | use the media.
Individual Discrimination 3.7 1.8 .905
6. | feel disadvantaged in Germany because of my religion.
7. Other people have avoided contact with me because of my religion.
8. Compared to people of other religious communities in Germany, | am more scared to confess
my faith.
9. | am less accepted in Germany as a Muslim than people of other religious communities are.
10. When people treat me unfairly, they often reject my religion.
I'l. | often feel uncomfortable in Germany.
Individual Rejection 28 1.6 .885
12. | feel well treated by Germans. (R)
13. | feel accepted by Germans. (R)
Antisemitic attitudes 35 1.9 795
Please indicate the extent to which the following statements apply to you personally.
(I =does not at all apply to me; 7 =fully applies to me)
I. Israel alone is responsible for the conflicts in the Middle East.
2. It would be better if the Jews left the Middle East.
News media literacy 72 22 —
In the following, you will see statements about how the media operate. Please indicate whether you
think the following statements apply to the media or not.
(0=does not apply to the media; | =applies to the media)
I. Messages are usually designed to attract audience attention. (T)
2. Two people reading the same message can draw different information from it. (T)
3. The events that make it into the news depend solely on the political attitudes of the journalists. (F)
4. Journalists are generally less free in their coverage of religion than they are in their coverage of
other topics. (F)
5. Media companies have no interest in making money with their products; they only want to
convince the public of their political views. (F)
6. In the news, things appear more dramatic than they really are. (T)
7. The media prefer to report about harmonious things rather than about conflicts. (F)
8. The news gives unexpected and rare events more attention than “to be expected,” frequent
events. (T)
9. Only those with a journalism license can work for public broadcasters in Germany. (F)
10. In Germany, the government decides which articles will be published by journalists. (F)
1. German print media such as Der Spiegel and Siiddeutsche Zeitung are partly owned by the
government. (F)
12. Whoever wants to make television in Germany needs the permission of the government. (F)

N=96 self-reported Muslims living in Germany; R =reverse-worded item; T =true statement, F=false statement; answers to all
12 statements about news media literacy were re-coded so that every correct answer received | point and every false statement
did not; a maximum of |12 points could be reached if all correct statements were flagged as “applies to the media” and all false
statements were flagged as “does not apply to the media.”
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The first factor (collective deprivation), reflective
of the hardships Muslims experience in their every-
day lives in Germany, was fed into a reliable scale
(five items; Cronbach’s a.=.913; M=4.7, SD=1.7).
The second factor (individual discrimination) was
more of a reflection of the participants’ individual
experiences of discrimination in Germany (six items;
Cronbach’s a=.905; M=3.7, SD=1.8). The third
factor (individual rejection) was based on two
reverse-worded statements about the global experi-
ence of feeling individually accepted and treated
well in Germany, which, after recoding, formed a
reliable composite measure (two items; Cronbach’s
o=.885, p=.832, p<.001; M=2.8, SD=1.6).

Antisemitic attitudes. We used two statements for
which individuals had to indicate the extent to which
they were reflective of their attitudes using a 7-point
Likert-type-like scale (1 =does not at all apply to me
to 7=fully applies to me). The exact item wording
can be found in Table 1. Both items were trans-
formed into a composite measure (two items; Cron-
bach’s a=.795, p=.643,p <.001; M=3.5,SD=1.9).

News media literacy. Using 12 true-false statements
about how the media function, we assessed individ-
ual news media literacy (e.g. “Messages are usually
designed to attract audience attention” [=true state-
ment]; see Ashley et al., 2013). Participants received
one point for each correct answer (i.e. identifying a
true statement as true or a false statement as false),
and the correct answers to the 12 statements were
then transformed into a sum index reflective of an
individual’s news media literacy (see Table 1 for the
exact item wording). Participants provided an aver-
age of M=7.2 (out of 12) correct answers (SD=2.2).

Results

As competition over victim status can perpetuate
intergroup hostility and contribute to radicaliza-
tion, we began by examining this foundational
assumption within our sample of Muslims in
Germany. To test whether Muslims’ perceptions of
being discriminated against are associated with
antisemitic attitudes, we inspected the overall cor-
relations between both variables. The analysis
showed that Muslims with experience of individual

discrimination in particular showed stronger antise-
mitic attitudes related to Israel (»=.503, p<<.001),
but a less strong pattern was observed for experi-
ence of collective deprivation (r=.357, p <.001)
and a bit less for individual rejection (r=.182,
p=.038). Importantly, antisemitic attitudes did not
significantly differ between the experimental
(M=3.5, SD=2.0) and the control group (M=3.5,
SD=1.8), t(94)=-.106, p=.916. This preliminary
analysis suggests media influences on the relation-
ship between perceptions of being discriminated
against and antisemitism rather than direct media
influence on antisemitic attitudes.

Effects on antisemitism and discrimination

In our first hypotheses (H1), we predicted that expo-
sure to negative media coverage of Islam would
elicit antisemitic attitudes related to Israel. To eluci-
date the media’s potential impact, we second pre-
dicted that exposure to negatively stereotyped media
coverage of Islam would boost perceptions of dis-
crimination among Muslims (H2). We tested these
two hypotheses within a multivariate general linear
model (see Table 2), which simultaneously included
collective deprivation, individual discrimination,
and individual rejection as three subdimensions of
perceived discrimination, along with antisemitic
attitudes as the dependent variables. The model was
controlled for age and gender. Exposure to negative
news portrayals of Muslims was included as an inde-
pendent (dummy) variable.

The overall model fit is modest; the highest
explanatory power can be observed for antisemitic
attitudes (R’=.223, R’ , =.179). The model shows
that mere exposure to negative news portrayals does
not directly predict perceptions of collective depri-
vation (B=.400, SE=1.20, p=.741), individual dis-
crimination (B=1.00, SE=1.23, p=.417), individual
rejection (B=1.578, SE=1.10, p=.155), or antise-
mitic attitudes (B=.634, SE=1.20, p=.600). We
therefore reject H1 and H2: Exposure to negatively
stereotyped news about Islam alone does neither
boost antisemitism related to Israel nor perceived
discrimination in the short run.!

However, exposure to negatively stereotyped
news about Muslims and Islam may strengthen
associations between perceived discrimination and
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Table 2. Effects of negative news portrayals of Muslims and news media literacy on perceived discrimination and
antisemitic attitudes among Muslims in Germany.

Collective Individual Individual Antisemitic
deprivation discrimination rejection attitudes
B SE p B SE p B SE p B SE p
Constant 6.853 1.29 <.00l1 6961 1.32 <.00l 4.168 .18 <.001 7349 129 <.00l
Covariates
Age -027 .02 211 =037 022 .089 -012 .02 526 —-016 .02 441
Gender (female= 1) -204 .36 572 —144 367 697 376 .33 255 -073 .36 .840
Independent Variables
Negative news portrayals .400 1.20 741 1.00 1.23 417 1.578 1.10 .55 634 1.20 .600
News media literacy —125 .11 269 =241 .12 .039 =222 .10 .034 -431 .IlI <.00l
Negative news X news 034 l6 .830 .103 .16 528 213 IS 147 065 .16 .683
media literacy
N 94 94 94 94
R? .039 .088 .065 223
R%adj. 0lé .036 012 179

N=96 (listwise). General linear model (multivariate); B =estimate, SE=standard error. Exposure to negative news portrayals of
Muslims was captured as a dummy variable with | =exposure to negative news portrayals about Muslims and 0= exposure to news about
drinking water quality. Bold values represents exact p values (= significance) reported in table.

antisemitic attitudes as part of a priming process.
We therefore calculated standardized test statistics
for the differences between these correlations sep-
arately for the experimental and the control group.
We followed the procedure suggested by Eid et al.
(2011). In the experimental group (n=49), anti-
semitism was significantly correlated with indi-
vidual  discrimination (»=.504, p<<.001),
collective deprivation (»=.431, p=.002), and indi-
vidual rejection (r=.293, p=.041), while antisem-
itism in the control group (n=47) was correlated
with individual discrimination (»=.504, p <.001)
but not with collective deprivation (r=282,
p=.055) or individual rejection (r=.040, p="792).
Interestingly, the correlation between individual
discrimination and antisemitism in the experimen-
tal group was not statistically stronger than the
correlation between collective deprivation and
antisemitism (z=0.859, pz=.195), but it was
stronger than the association between individual
rejection and antisemitism (z=1.651, pz=.049). In
the control group, however, individual discrimina-
tion was more strongly statistically correlated with
antisemitism than were collective deprivation
(z=2.194, pz=.014) and individual rejection

(z=2.973, pz=.001). In other words, exposure to
negatively stereotyped news about Muslims and
Islam seems to activate a wider range of associa-
tions between forms of perceived discrimination
and antisemitism among Muslims rather than
intensifying existing associations.

Moderation analysis: news media literacy

To address H3a and H3b about the moderating influ-
ence of news media literacy, we first looked at its
main effects on the outcomes. News media literacy
consistently showed a significant negative main
effect on individual discrimination (B=-.241,
SE=.12, p=.039), individual rejection (B=—.222,
SE=.10, p=.034), and antisemitic attitudes
(B=—431,SE=.11, p<.001) indicating its potential
to reduce prejudice and rejection. Collective depri-
vation was unrelated to news media literacy
(B=-.125, SE=.11, p=.269).

To explore the hypothesis of interaction effects
with exposure to negative news portrayals about
Muslims, we inspect the interaction terms in the
model. However, none of the interaction effects (i.e.
negative news X news media literacy) showed
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Figure 2. News exposure effect on the association between perceived discrimination and antisemitism contingent
upon media literacy.
The black lines represent the associations between experienced collective deprivation (left panel), individual discrimination (middle

panel), and individual rejections (right panel) and antisemitic attitudes contingent upon individual media literacy levels among
Muslims living in Germany (N=96). Comparison of the top and bottom panels shows that exposure to negatively stereotyped

news about Muslims activates associations between experienced discrimination and antisemitism among Muslims, the prevalence

of which is contingent upon individual media literacy. For both collective deprivation and individual discrimination, mid to higher
levels of media literacy contributed to vanishing associations between discrimination and antisemitism among Muslims in Germany
when exposed to negatively stereotyped news about Muslims. Experiences of individual discrimination seem to resonate with
antisemitism, independent of news media exposure. Gray areas mark the Johnson—Neyman region of significance of the associations
observed (see Hayes, 2017). Upper and lower dotted curved lines represent the 95% confidence interval of the association.

significant effects on perceptions of discrimination
or antisemitic attitudes, suggesting that media liter-
acy does not amplify or diminish the impact of nega-
tive news portrayals on Muslims. We therefore reject
H3a and H3b. Neither does news media literacy
moderate media effects on antisemitic attitudes
related to Israel nor does news media literacy moder-
ate media effects on perceptions of being discrimi-
nated against among Muslims.

Finally, based on these findings, we further exam-
ined whether the associations between forms of per-
ceived discrimination and antisemitic attitudes might
be contingent on the level of news media literacy
when individuals are exposed to negatively sterco-
typed news about Muslims. These contingency anal-
yses were performed using Model 3 within the SPSS
Process Macro by Hayes (2017, p. 585). Analyses
showed that the associations between collective dep-
rivation and antisemitic attitudes were only prevalent
for a combination of exposure to negatively

stereotyped news about Muslims and lower levels of
media literacy (see the gray area of significance in
the top left panel of Figure 2).

For individual discrimination, associations with
antisemitic attitudes were similarly evident only
among those with lower levels of news media literacy
when exposed to negatively sterecotyped news about
Muslims and Islam (see top middle panel of Figure 2).
In addition, examining the control group provides fur-
ther nuance to the earlier observation regarding the
particularly strong association between individual
discrimination and antisemitic attitudes. Notably, this
association remains largely unaffected by levels of
news media literacy among Muslims who were not
exposed to negative news portrayals. Finally, under
no circumstances were there associations between
individual rejection and antisemitic attitudes (top
right panel of Figure 2), underlining the importance of
taking individual idiosyncrasies into account. In other
words, neither exposure to negatively stercotyped
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news about Muslims nor combinations of varying
degrees of media literacy had an impact on this rela-
tionship. Figure 2 depicts the regions of significance
for these associations, contingent upon individual lev-
els of news media literacy.

Discussion

The present study sheds light on the pressing issue of
antisemitism related to Israel as a correlate of
German Muslims’ perceptions of being discrimi-
nated against. Combining three theoretical concepts,
(a) the Social Identity Theory (Tajfel & Turner,
1979), (b) the Rejection-Identification Model
(Branscombe et al., 1999), and (c) the concept of
competitive victimhood (De Guissmé & Licata,
2017; Noor et al., 2017), we argued that Muslims’
exposure to negatively stereotyped media coverage
of Islam would make them devalue Jews and Israel.
To test these theoretical accounts, we randomly
assigned Muslims living in Germany to either nega-
tively stereotyped news about Muslims or a control
condition as part of an experiment conducted online.
Results showed that perceived discrimination was
associated with stronger antisemitic attitudes among
Muslims, but discrimination was not further
increased by negative news exposure. Above and
beyond these findings, the present study is among
the first to explore the role of media literacy for its
potentially moderating effects on the associations
between perceived discrimination and antisemitism
among Muslims. Our findings extend previous
knowledge about the influencing and preventing fac-
tors of Islamist radicalization.

Antisemitic attitudes related to Israel
among Muslims

First, the present study adds a new aspect to the
range of problematic effects elicited by negative
media coverage of Islam (e.g. Saleem &
Ramasubramanian, 2019); it highlights that Muslims
perceiving collective deprivation or individual rejec-
tion are more likely to demonstrate antisemitic atti-
tudes when exposed to negatively stereotyped media
coverage of Islam. Although our participants did not
read anything about Jews or the Middle East

conflict, exposure to negative media coverage of
Islam increased antisemitic attitudes among those
with stronger perceptions of collective deprivation.
This study therefore underlines that discrimination
against minorities may be a risk factor for intergroup
conflict—in this case between Muslims and Jews.

The negative media coverage of Islam exerted
problematic effects on Muslims that can be described
as activated social identity threats (Saleem &
Ramasubramanian, 2019). These threats were
directed against the Muslim community, with which
the deprived participants may particularly identify.
Ingroup identification arguably made them experi-
ence vicarious humiliation via media exposure
(Sageman, 2008). Consequently, the desire to
devalue an outgroup also facing discrimination—in
this case the Jewish community—emerged. Muslims
living in Germany are likely to devalue Jews because
of the prominence of the Israeli—Palestinian conflict
in the Middle East; it is prominently covered by
German news media (Baugut, 2022). The perception
that their Palestinian brothers and sisters in faith are
also victims, in this case of the Middle East conflict,
specifically of the Jewish state Israel, is important
because Islamist propaganda has been shown to use
the Israeli—Palestinian conflict to radicalize individ-
uals who feel similarly discriminated against
(Mahood & Rane, 2018).

Moreover, negative depictions of the Muslim
community may have activated cognitive patterns of
comparison between Muslims and other religious
groups, such as Jews, who still face discrimination in
German society. Consistent with the concept of
intergroup competitive victimhood (e.g. De Guissmé
& Licata, 2017; Noor et al., 2017), exposure to nega-
tive media coverage of Islam may have triggered the
conviction that Germany’s struggle against hostility
toward Jews is at the expense of the fight against
Islamophobia; the competing religious group is
therefore devalued. Against this background, jour-
nalists should be aware that their media coverage of
Muslims may indirectly affect other religious groups
facing discrimination.

Importantly, in contrast to other studies (e.g.
Schmuck et al., 2017), exposure to negative media
portrayals of Islam was neither clearly associated with
self-reported feelings of individual discrimination or
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collective deprivation nor with antisemitic attitudes
among Muslims. Instead, media coverage more subtly
primed associations between existing perceptions of
discrimination and antisemitic attitudes. It is possible
that Muslims’ collective deprivation and individual
discrimination are more experiential, trait-like per-
ceptions rather than volatile and malleable states, and
thus too stable for any effects of short-term exposure
to the overwhelmingly negative media coverage of
Islam (e.g. Ahmed & Matthes, 2017). However, the
media’s impact on hostile intergroup relationships
should not be overlooked.

Our findings appear to align with the priming con-
cept, as demonstrated in other studies where expo-
sure to ingroup content fosters negative stereotypes
toward the outgroup (e.g. Ramsay et al., 2014;
Shamoa-Nir & Razpurker-Apfeld, 2019). However,
this research also highlights that exposure to out-
group content can similarly evoke negative stereo-
types toward that outgroup (Shamoa-Nir &
Razpurker-Apfeld, 2019). Our results are consistent
with social identity theory (Tajfel & Turner, 1979), as
increased ingroup salience led to heightened ingroup
identification at the expense of the Jewish outgroup.
This outcome is somewhat unexpected, considering
that exposure to negative media coverage of Islam
did not amplify perceptions of discrimination but
rather strengthened the relationship between per-
ceived discrimination and antisemitic attitudes. It
seems that the paradox of religion—where teachings
of tolerance coexist with intergroup conflict—was
exacerbated by heightened group identification trig-
gered by the clearly negative portrayals of Islam to
which our Muslim participants were exposed.

The moderating role of media literacy

Importantly, the study not only highlights journal-
ists” responsibility for intergroup conflict but also
suggests that individuals’ media literacy may be an
important factor in preventing Islamist radicaliza-
tion. Although Muslims with high news media liter-
acy may feel discriminated against, their knowledge
of how the news media work seemed to prevent them
from perceiving journalism as an institution that
deliberately fights Islam. As a consequence, Muslims
with higher levels of news media literacy

demonstrated fewer negative attitudes toward a
Jewish outgroup as indicated by antisemitism. It is
possible that Muslims with higher levels of news
media literacy did not ascribe negatively stereotyped
media coverage of Islam to a purported politically
motivated struggle against Islam, as typically con-
veyed in Islamist propaganda (Baugut & Neumann,
2020c). In other words, news media literacy may
prevent Muslims from perceiving social identity
threats when exposed to negative media coverage of
Islam.

Interestingly, however, our findings also show
that one factor relating to Muslims’ deprivation can-
not be mitigated by higher levels of news media lit-
eracy, namely, individuals’ self-reported rejection,
such as feelings of not being accepted in Germany.
In contrast to collective deprivation and individual
discrimination, this factor indicates a more general
feeling of personal rejection, that is, a feeling that
the perceived rejection may have reasons beyond the
individual’s religious affiliation. Individuals feeling
global rejection show a relatively high risk of radi-
calization, given that improving their media literacy
does not seem to be an effective countermeasure.

Consistent with this finding on the problematic
impact of personal rejection, individuals who per-
ceived individual discrimination—rather than collec-
tive deprivation—showed associations with antisemitic
attitudes regardless of whether they were exposed to
negative media coverage of Islam. Hence, to fight anti-
semitic attitudes among Muslims, it seems particularly
important to avoid media coverage that taps into feel-
ings of collective deprivation among Muslims.
Journalists should therefore refrain from depicting
Muslims as a homogeneous, monolithic group. The
more undifferentiated the news media coverage, the
more journalists run the risk that Muslims articulate
undifferentiated hostile attitudes toward Jews.

From a theoretical point of view, our findings
shed light on the Rejection-Identification Model
(Branscombe et al., 1999); they highlight that
perceived discrimination, typically leading to
ingroup identification as a coping mechanism,
may be closely related to outgroup devaluation.
Importantly, our focus was not on the devaluation
of the political system or mainstream society to
which being discriminated against is typically
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attributed (Grewal & Hamid, 2022). Instead, we
focused on the (out-)group of Jews. Their deroga-
tion by Muslims perceiving discrimination was
somewhat surprising, as our stimuli did not men-
tion Jews or Israel.

This observation underscores that a more com-
prehensive understanding of the consequences
described in the Rejection-Identification Model
requires examining the social comparisons made by
group members who feel rejected. In our case,
German Muslims seemed to compare their situation
to Jews living in Germany. Corresponding feelings
of competitive victimhood (Noor et al., 2017) argu-
ably elicited hostile attitudes toward Jews.
Furthermore, it is plausible to assume that the
German Muslims in our sample identified with the
group of (Muslim) Palestinians, which may have led
them to perceive hostility toward Jews and Israel—
even though the conflict is geographically distant
from Germany.

Limitations

This study has notable limitations. First of all, our
findings pertain to Germany’s Muslim community,
which represents a minority within a Western coun-
try with a relatively short history of immigration. In
addition, identity conflicts often arise among sec-
ond-generation Muslims, who frequently feel less
connected to their ancestral homeland, on one hand,
while also feeling insufficiently accepted by main-
stream society, on the other hand (Reeskens &
Wright, 2013). While hostile attitudes in mainstream
society toward Muslims are also prevalent in other
European countries (Bell et al., 2021), Germany’s
Nazi history, including the Holocaust, makes the
issue of antisemitism uniquely prominent in
Germany. We therefore cannot rule out a considera-
ble desirability bias given the historical German
guilt for the Holocaust that still is of utmost rele-
vance. However, this also justifies our decision to
focus on more subtle anti-Israeli antisemitism
instead of on classical antisemitism. Second, our
sample is not representative of the entire Muslim
population in Germany. Since it is difficult to reach
the religious minority of Muslims in Germany, we
were unable to reach a more heterogeneous sample

in terms of, for example, education. Like other stud-
ies (e.g. Schmuck et al., 2017), our sample under-
represents lower-educated Muslims. A third
limitation concerns our two-item measure of antise-
mitic attitudes. Since antisemitism is a multifaceted
phenomenon (Schwarz-Friesel & Reinharz, 2017),
including obvious hostility toward Jews as well as
the more subtle demonization of Israel, our findings
hold true for only one manifestation of antisemitism.
Therefore, this measure may not capture the full
complexity of antisemitism. However, the investi-
gated dimension, antisemitism related to Israel, is
the most prevalent dimension in Germany and is
considered a modern variant of verbal antisemitism
(Schwarz-Friesel & Reinharz, 2017). Finally, our
results stem from a single experiment and, needless
to say, call for further research supporting the impor-
tant role that news media literacy may play in pre-
venting radicalization.

Conclusion

This study highlights that negative media coverage
of Islam may affect how Muslims who feel discrim-
inated against view Jews. In pointing out the previ-
ously neglected association between discrimination
against Muslims and their antisemitic attitudes, our
findings underline the call for responsible, differen-
tiated media coverage of Islam. Given that news
media logic, with its focus on negativity (Karidi,
2018), hardly allows for coverage of Islam that is
much more positive, it is important to make
deprived individuals more resistant to negative
media coverage of Islam. To this end, individuals
showing risk factors or radicalization, such as per-
ceptions of discrimination, need news media liter-
acy. As this study demonstrates, news media
literacy deserves more attention as a factor protect-
ing members of religious minorities from negative
attitudinal effects produced by exposure to negative
news media portrayals of their religion. Future
research should explore the extent to which our
findings are generalizable across various cultural
contexts. In particular, replicating our study design
within the Israeli context—with its diversity of eth-
nic and religious groups such as Arab Muslims—
could provide valuable insights. Under such a
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magnifying glass, research might uncover whether
exposure to negative media coverage of Islam in
Israeli media fosters antisemitic attitudes related to
Israel among Muslim populations.
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Note

1. Additional #-tests showed no significant differences
in the answers of Muslims in our sample. Individuals
who read about negative Muslim stereotypes did
not perceive higher collective deprivation (M=4.8,
SD=1.6) than did Muslims reading about drink-
ing water (M=4.6, SD=1.8), #(94)=.462, p=.644,
d=-.095. With regard to individual discrimination,
neither reading about stereotypes (M=3.8, SD=1.8)
nor about drinking water quality (M=3.6, SD=1.8)
made a significant difference, #(94)=.441, p=.660,
d=-.090. Finally, exposure to negative Muslim ste-
reotypes (M=2.7, SD=1.6) did not make a difference
compared to the control group (M=2.8, SD=1.5) for
individual rejection, #94)=-.032, p=.974, d=.007.
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